Bapuant Ne 26

Bribepute /IBA BepHBIX CyXKIeHHS, XapaKTEPU3YIOIUE MAPKETUHT U MEHEIKMEHT.

1) OpHUM W3 TEpPBBIX IOJIOKEHUS TEOPUU MEHEKMEHTA Ha TPAKTHKE MPUMEHHI MPOMBIIIICHHUK
1. llymnerep.

2) OcHoBy MapkeTHHTa cocTaBisieT marketing mix, Bkiodatommid 4P: morpeOHOCTD, MPUOBLTH, TUTAHU-
pOBaHME U MpoJaxKa.

3) lloHsiTHE «MEHEIKMEHT» MPOUCXOIAUT OT AHIJI, «PHIHOYHAS ACATEIbHOCTH» M 0003HAYAET COBOKYTI-
HOCTbH MPOIIECCOB CO3/IaHUS, IPOABIKEHUS U MPEAOCTABICHUS IPOAYKTA WK YCIYTH MTOKYTATENSIM.

4) K oCHOBHBIM 3a/1auaM MapKETHHTa OTHOCUTCS B3aUMOJICHCTBHE C MOTPEOUTENISIMU U UX MOOILPEHHUE.

5) K meromaM agMHHUCTPATHBHOTO BO3ACHUCTBUS B MEHEDKMEHTE OTHOCUTCS (JOPMUPOBAHHE OJIaronpH-
SATHOTO MOPAJIbHO-TICHXOJIOTHUECKOT0 KJIMMaTa Ha MPEApUSITHH.

6) Awmepukanckuii nunxenep ®p. Teiinop cTan 0CHOBONOJIOKHUKOM Hay4HOH OpraHU3aluy TPpyla U Me-
HEJDKMEHTA.
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